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How can we use this framework to transform the lives and life chances of children and young people (CYP) through creative and cultural engagement?

#becreative
#bewell
#be collective

INPUT

If providers working with
CYP INPUT these (originally
Creativity Theme
Environment)...

OUTPUTS
...CYP will engage in

Themes of Creativity*

PLACE: Safe and nurturing habitat; Non-threatening environment; Non-controlling environment; Time; Physical space; Resources (finance & equipment)

PEOPLE: Support; Delivering facilitative/participatory learning activities; Reinforcement; Praise; Modelling; Growth culture & mind set; Communicated expectations; Notion of complementary team roles;
Opportunities for quiet time/downtime; Opportunities to develop experience and knowledge

CONTENT & CURRICULUM: STEM (Science, Technology, Engineering & Maths) — STEAM (Science, Technology, Engineering, ARTS & Maths)

Shared learning; participatory manner
Motivating others to be creative

Engaging in gaining new knowledge
Developed awareness of new knowledge and its

Enquiry/questioning
Enterprising & innovating original ideas

Peer-to-peer interactions
Application of new learning in new contexts

OUTPUTS like these Ac'tive use of thinking frames/!arocesses or other Eager approach to new challenges application Collabora.tior.\
. ) suitable resources to develop ideas Communication
increasingly...
CREATIVE OUTCOMES What the research What the research What the research
. says: says: says:
...enhancing these short Problem solving Openness/open Expertise/domain-
term CREATIVE . X :
Playing mindedness specific knowledge
OUTCOMIES... Curiosity Focus Preparation/planning
Divergent thinking Discipline Breadth of interest
Possibility thinking Tolerance of ambiguity Building on prior
Elaboration Openness to risk- subject knowledge
Intuition taking, opportunity, Self-knowledge /
Flexible thinking experimentation, and reflection
Originality potential for failure Knowledge of creative
Perceive the world in Permission to be process
new ways wrong Knowledge through
Make connections Doggedness experience

Building knowledge:
paying attention (to
life) & mindfulness

Emotional wellbeing
Resilience
Unlearning: out of
comfort zone

Framing/reframing

IMPACTS

..and these long term . Employability e Offering and applying a breadth of values, competencies, behaviours, practices and intelligences

By actively enabling CYP to achieve these creative outcomes, providers will be increasing their: What does this look like?
IMPACTS (once a range of e Sense of responsibility, citizenship and social understanding
CREATIVE OUTCOMES . Awareness of others and community
have been achieved): e  Effective communication skills
Emotional and social intelligence and skills
. Set of resources and learning to draw upon
. Strategic thinking and leadership skills

————

Moral code: right and wrong, social justice and a sense of equity

Reflective practice, empathy, sensitivity to others’, developing beyond an egocentric attitude
Verbal and written communications that reach different audiences, responding to different needs
Resilient and responsive to change, maturity, wisdom, actively accepting/initiating challenge
Ever-increasing skills and behaviours, and constantly seeking new learning and knowledge

Seeing ‘the big picture’, making important connections, leading people (not managing systems)

ourfuturecity

*The Creativity Framework is based on research undertaken by Laura Saunders in 2016. All lists are presented in no particular order.
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